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Introduction: Describe the new brand identity system and how it achieves the objectives
and goals you set out in Phase 2. Re-state the brand concept, values, and primary attributes.

The brand concept of Cheerios is,  Cheerios is a heart-healthy, family-friendly cereal brand which uses natural ingredients during the production process. The values of Cheerios include pro-
tecting people’s heart health, bringing goodness and happiness to people’s daily lives and bringing families together. The primary attributes of Cheerios are natural, cheerful and family friendly. 

Re-design Goals from Phase 2Re-design Goals from Phase 2

1.1. use of more pop colors to make the
brand look more modernized and
refreshing

22. mascot can have a modernized design
and represent the whole brand instead
of only one type of cereal

3.3. Logo can look more modernized, with
the change of font type

4.4. box packaging can look more
eyecatching and modernized

5.5. images and videos should emphasize more
on cereals’ good taste, family friendly
feature, brand values and naturalness of
cereals

6.6. show people that the cereal can
be eaten in other different ways, instead of
just eating it as breakfast food

New Brand Identity System for Cheerios New Brand Identity System for Cheerios 

1.1. used a lot of pop colors and colorful colors 
in overall brand identity system

2.2. designed 8 mascots, each represent one 
type of cereal flavour of Cheerios, and all 8 
mascots together represent the brand of 
Cheerios

3.3. Re-designed a modernized logo, with bub-
ble letters and sketchy style

4. 4. Re-designed 4 box packaging with the use 
of large white space, pop colors and cute 
mascots to make the cereal boxes eye-catch-
ing and modernized

5.5. Re-designed social posts emphasized on 
cereals good taste by having words such as 
‘fruity’ and ‘yum’ to emphasize on the good 
taste of cereals, and combined sketchy style 
illustrations and mascots with cereal images 
to make the posts look more family friendly

6.6. One of the social post shows that a carrot is 
eating Cheerios cereal as a snack. This 
reminds people that Cheerios can be eaten as 
a snack



Logo Suite
Large & Regular size

This is the primary version of the logo. Where possible, use this version.
Minimum width = 6 in

Minimum width = 1.5 in

Small Size

If the width is too narrow for the primary horizontal logo, first assess whether the primary vertical logo would 
make sense. Otherwise, for horizontal applications less than 3 in or 250px wide, use the following version.

Micro size

For vertical applications less than 1 in or 96px wide, use the following version.
Minimum width = 0.5 in



Clearspace

Standard clearspace
The following is the minimum clearspace required when reproducing the large/regular and 
small size of the logo. Elements should not intersect this space to ensure the logo is visible, 
legible, and well represented. Standard clearspace is built into raster files of the logo. 

Clearspace for large/regular size of logo
This space is determined by the height of the second ‘e’ in the logo.

Clearspace for small size of logo
This space is determined by the height of the dot of ‘i’ in the logo.
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Logo Color

Primary Secondary Black & White

Logo on Yellow Logo on Yellow 
This color setting only applies to the large/regu-
lar size and small size of logo. Logo on yellow is 
our main brand color combination and should 
be used wherever possible. 

The following colour combinations apply to all logo variations.

Logo on White Logo on White 
This color setting only applies to the micro size of logo. 
Logo on white can be applied when logo is placed on 
white color backgrounds, eg. white website space

Black on WhiteBlack on White
In instances where color is not available, such as 
black and white printing, black on white is first 
choice. This color setting only applies to the large/ 
regular size and micro size of logo. 



Logo Color

Tertiary

Logo on other colors Logo on other colors 
Logo can be also be used on different color backgrounds other than yellow and white, such 
as pink, green and orange colors. This color setting can be applied to the re-designed cereal 
boxes or website. This color setting applies to all logo sizes.



Logo Absolutes Consistent application of the logo is important in building credibility and establishing our 
brand presence. Below are examples of things to avoid in order to maintain brand integrity.

Do not stretch or compress the logo. Do not warp, distort, or set the logo on a path. Do not recreate the logo in a different typeface. Do not break up the logo or selectively use 
pieces.

Do not outline the logo. Do not change the shape or outline of the logo. Do not add effects such as drop shadows or 
gradients to the logo.

Do not fill the logo with images. Do not use multiple colours within the logo. Do not alter individual elements of the logo 
including 

Do not put logo on backgrounds that can’t 
show the outline of logo.



Brand Colors It is important that brand colours are reproduced as accurately as possible to main-
tain consistency in the brand. Digital applications should use RGB or hex values, 
while printed matter should use Pantone if available, and CMYK if not. 

Yellow

PMS        109 C
CMYK    0-18-100-0
RGB        255-209-1
HEX        #ffd101

Dark Blue

PMS        2727 C
CMYK    82-55-0-0
RGB        62-113-222
HEX        #3e71de

Red

PMS        2028 C
CMYK    0-933-91-0
RGB        254-41-1
HEX       #fe2901

White

PMS        -
CMYK    0-0-0-0
RGB        255-255-255
HEX        #ffffff

Black

PMS        Black 6 C
CMYK    75-68-67-90
RGB        0-0-0
HEX        #000000



Typography on Color

Text:

Black

Background:

Yellow

Text:

Dark Blue

Background:

Yellow

Text:

Black

Background:

White

Text:

White
Background:

Dark Blue

Text:

White
Background:

Red



Brand Typefaces

Primary display font: Pain de Mie 

ABCdEfGhIjKlMnOpQrStUvwXyZ

Secondary display font: Felt Tip Woman Bold

AaBbCcDdEeFfGgHhIiJjKkLlMm
NnOoPpQqRrSsTtUuVvWwXxYyZz

Body font: Sofia Pro Soft 

Sofia Pro Soft Bold
AaBbCcDdEeFfGgHhIiJjKkLlMm
NnOoPpQqRrSsTtUuVvWwXxYyZz

All computer typed brand typefaces are available through Adobe Fonts. 

The primary display typeface should be used 
sparingly for short headlines. For example, being used 
as short headlines on social media posts. Only upper 
case letters will be used for headlines.

The secondary display typeface can be used  as a sup-
porting subhead to the primary display typeface. For 
example, this typeface can be used on website headings 
and subheadings, and cereal box subheadings.  Please 
ensure you are always using the bold weight.

The body font is meant for supporting and body copy. 
It is legible at medium to small sizes, and is only 
available in the bold weight and regular weight. 

Sofia Pro Soft Regular

AaBbCcDdEeFfGgHhIiJjKkLlMm
NnOoPpQqRrSsTtUuVvWwXxYyZz



Typography Examples Below are examples of the relationship between the three brand typefaces.

Lorem ipsum dolor
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nam 
ante mi, consectetur non tortor id, auctor egestas ex. Mor-
bi vitae suscipit odio. Nulla facilisi. Curabitur ac est a nulla 
ultrices porta. Sed lobortis sollicitudin lobortis. Vestibulum in 
lacinia nibh, nec euismod urna. Praesent eget ex ac metus 
fringilla.

Lorem ipsum dolor
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nam 
ante mi, consectetur non tortor id, auctor egestas ex. Mor-
bi vitae suscipit odio. Nulla facilisi. Curabitur ac est a nulla 
ultrices porta. Sed lobortis sollicitudin lobortis. Vestibulum in 
lacinia nibh, nec euismod urna. Praesent eget ex ac metus 
fringilla.

Pain de Mie 
Size: 88
Leading: 43

Felt Tip Woman Bold
Size: 36
Leading: 43

Sofia Pro Soft Regular
Size: 12
Leading: 14

Sofia Pro Soft Bold
Size: 20
Leading: 24

Sofia Pro Soft Regular
Size: 12
Leading: 14

Headline



Typography Absolutes Below are examples of what to avoid with typography.

Minion Pro
Children Sans

CheeriosCheerios
Cheerios Cheerios Ch ee rios

Lorem ipsum dolor 

sit amet, consectetur 

adipiscing elit, sed do 

Lorem ipsum dolor 
sit amet, consectetur 
adipiscing elit, sed 
do eiusmod tempor 
incididunt ut labore et 
dolore magna aliqua.

Lorem ipsum dolor sit amet, consectetur adip-
iscing elit, sed do eiusmod tempor incididunt 
ut labore et dolore magna aliqua. Lorem ip-
sum dolor sit amet, consectetur adipiscing elit, 
sed do eiusmod tempor incididunt ut labore 
et dolore magna aliqua. Lorem ipsum dolor 
sit amet, consectetur adipiscing elit, sed do 
eiusmod tempor incididunt ut labore et dolo-

Lorem ipsum dolor sit amet, consectetur 
adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna 
aliqua. Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed do elit, 
sed do eiusmod tempor incididunt ut 
labore et dolo

Lorem ipsum dolor sit amet, consectetur 
adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna 
aliqua. Lorem ipsum dolor sit amet, con-
sectetur adipiscing elit, sed elit, sed

Cheerios
Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, 
sed do eiusmod tempor in-
cididunt ut labore et dolore 
magna aliqua.

Lorem ipsum
 dolor sit 
amet, 
consectetur
 adipiscing elit,
 sed do
 eiusmod
 tempor 

incididunt ut 

Lorem ipsum dolor sit amet, consectetur adipiscing 
elit. Nam ante mi, consectetur non tortor id, auctor 
egestas ex. Morbi vitae suscipit odio. Nulla facilisi. 
Curabitur ac est a nulla ultrices porta. Sed lobortis 
sollicitudin lobortis. Vestibulum in lacinia nibh, nec 
euismod urna. Praesent eget ex ac metus fringilla.

Lorem ipsum dolor sit amet, consectetur adipiscing 
elit. Nam ante mi, consectetur non tortor id, auctor 
egestas ex. Morbi vitae suscipit odio. Nulla facilisi. 
Curabitur ac est a nulla ultrices porta. Sed lobortis 
sollicitudin lobortis. Vestibulum in lacinia nibh, nec 
euismod urna. Praesent eget ex ac metus fringilla.
Curabitur ac est a nulla ultrices 

Do not use any typeface outside those outlined in this 
section, unless restricted by the medium. 

Do not use weights or styles of the brand typefaces 
that aren’t outlined in these guidelines.

Do not use different typefaces in a same word. Do not break up letters in a single word.

Do not add effects such as drop shadows to text. Do not use multiple colours in-text. Do not use line lengths that are too short Do not highlight letters or sentences.

Do not use text and background combinations outside 
of those outlined in ‘Typography on Color’ section.

Do not use line spacing that is too big or too small. Avoid using bold or italic styles in multiple parts of the 
same text to better focus the emphasis.

Do not stretch or distort typeface.



Attribute-Application Matrix



Mock-up 1 : Mascots
Story of new mascots:Story of new mascots:  
Buzz the bee died after being the mascot of Honey Nut Cheerios for 25 years. Before he died, he passed his mission of protecting people’s heart 
health to his best friends. So now his best friends are Cheerios’ mascots.



Mock-up 2 : Cereal Boxes



Mock-up 3 : Website English Français

Home Our Products Our Pursuits

Good Goes Around

Products you’ll love from Cheerios

Naturally Flavoured
Honey Nut Cheerios 

Cheerios Veggie Blends 
Cheerios

100% Whole Grain Oats

Fed by the sun and grown into the earth, the oats in our cereal are 
jam-packed with positive energy.

Oats Matter

Real Honey

More from Cheerios

First Finger Food
Learn more about when your child is ready 

to start eating Cheerios.

Learn More

Farm to Table
Our partnership with farmers matters 

to get the best oats.

Learn More

Heart Health
Made with the best oats possible, Cheerios 

feed your heart with goodness.

Learn More

Every box of Honey Nut Cheerios is made with a unique blend of 
golden, sweet honey.

Real Honey

Lets get social

SITE

Site Map

Our Products

Our Pursuits

Real Honey

Oats Matter

Hearts Matter

First Finger Food

Farm to Table

COMPANY
Contact Us

LEGAL & PRIVACY

Legal Terms

Privacy Policy

Data Privacy Requests

Cookie Notice

Customize Cookie Settings

© 2025 General Mills. All rights reserved. Location:        Canada
                                          English (Canada)

Strawberry 
Banana Cheerios 



Mock-up 4 : Social Media Posts

Luk Yiu
Pencil

Luk Yiu
Pencil

Luk Yiu
Pencil

Luk Yiu
Pencil

Luk Yiu
Pencil



References

https://www.instagram.com/cheerios/

https://www.cheerios.ca/

https://www.newfoundlandgrocerystores.ca/en/search?search-bar=cheerios




